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Executive Summary Q12018
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% Total Vacation & Leisure Visitor Arrivals

_ Q12016 Q12017 18-JAN 18-FEB 18-MAR Q12018 # CHG YOY | % CHGYOY

AIR VACATION & LEISURE VISITORS 18,189 21,702 4,777 7,079 14,460 26,316 4,614 21.3%
CRUISE VISITORS 3,341 9,282 602 0 4,085 4,687 -4,595 -49.5%
TOTAL LEISURE VISITORS 21,530 30,984 5,379 7,079 18,545 31,003 19 0.1%
26,316
21,702
18,189
B Air Vacation &
9,282 Leisure
3,341 4,687 .
Cruise
Q1 2016 Q12017 Q12018



./ Total Air Visitors - Purpose of Visit

Q1 # CHG Q1% CHG

JAN 2018 FEB 2018 MAR 2018 YOY YOY
VACATION & LEISURE 18,189 21,702 4,777 7,079 14,460 26,316 4,614 21.3%
BUSINESS 8,738 10,177 2,617 3,184 3,314 9,115 -1,062 -10.4%
VISITING FRIENDS & RELATIVES 4,669 4,167 966 1,035 2,056 4,057 -110 -2.6%
OTHER 637 706 355 295 188 838 132 18.7%
TOTAL AIR VISITORS 32,233 36,752 8,715 1,593 20,018 40,326 3,574 9.7%
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% Total Air Visitors — Purpose of Visit Detail

Q12016 Q12017 Q12018 # CHG YOY % CHG YOY
VACATION & LEISURE 18,189 21,702 26,316 4,614 21.3%
Vacation 17,314 20,765 25,150 4,385 21.1%
Destination Wedding 45 94 213 19 126.6%
Concert/Festival/Carnival* - 62 14 52 83.9%
AC Vacation 19 45 0 -45 -100.0%
Sporting Events 811 736 839 103 14.0%
BUSINESS 8,738 10,177 9,115 -1,062 -10.4%
Business 6,851 8,023 7,237 -786 -9.8%
AC Team/Business 199 51 (0] =51 -100.0%
Incentive Groups 9 10 10 0 0.0%
Conference/Meeting 1,679 1,633 1,868 235 14.4%
VISITING FRIENDS & RELATIVES 4,669 4,167 4,057 -110 -2.6%
Vacation 3,532 3,005 3,047 42 1.4%
Personal 1,085 960 1,010 50 5.2%
AC 52 202 0 - -
OTHER 637 706 838 132 18.7%
Study 96 77 173 96 124.7%
Other 541 629 665 36 5.7%
TOTAL AIR VISITORS 32,233 36,752 40,326 3,574 9.7%



€3 Air Visitor Arrivals by Country

ARRIVALS 2016 2017 2018 YOY YOY 5% 1% 5o

13,575 16,566 3,519 5,403 1,418 20,340 3,774 22.8% 15% ‘ Us
CANADA 2,453 3,309 872 1,228 1,867 3,967 658 19.9% Canada
UK 1,426 1,136 203 287 738 1,228 92 8.1% UKk
EUROPE 356 297 66 57 192 315 18 6.1%
CARIBBEAN 86 91 34 27 68 129 38 41.8% Europe
ASIA 9% 126 18 29 84 131 5 4.0% = Other
OTHER 199 177 65 48 93 206 29 16.4%

a0 2% 4%

us 22,017 25,298 5,806 8,252 14,623 28,681 3,383 13.4% us
CANADA 4,498 5,265 1,419 1,813 2,696 5,928 663 12.6% Canada
UK 3,258 3,315 682 849 1,555 3,086 -229 69% 7 UK
EUROPE 1,055 1,235 237 233 513 983 -252 -20.4% Europe
CARIBBEAN 456 528 152 133 212 497 -31 -5.9%
ASIA 233 341 86 64 161 31 -30 -8.8% » Other

OTHER 716 770 333 249 258 840 70 9.1%



% US Air Visitor Arrivals by Region

LEISURE AIR

ARRIVALS
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% US Vacation & Leisure Visitor Air Arrivals

Leisure Air Arrivals City & g{;'(;i]‘ga's #CHGYOY | %cHGYoy | J1208% #Tgfcgr,‘:i(‘)’gs #CHGYOY | % CHG YOY sTthrZI 28
NEW YORK 6,817 -266 -3.8% 35.4% 9,240 -597 -6.1% 33.1%
BOSTON 4,334 1,831 73.2% 22.5% 4,924 1,830 59.1% 17.6%
PHILADELPHIA 863 92 1.9% 4.5% 1,343 105 8.5% 4.8%
WASHINGTON, DC 754 125 19.9% 3.9% 1,054 172 19.5% 3.8%
HARTFORD & NEW HAVEN 404 29 7.7% 21% 538 -20 -3.6% 1.9%
ATLANTA 380 144 61.0% 2.0% 749 213 39.7% 2.7%
PORTLAND-AUBURN, MAINE 343 100 4.2% 1.8% 388 83 27.2% 1.4%
PROVIDENCE-NEW BEDFORD 337 122 56.7% 1.7% 420 81 23.9% 1.5%
CHICAGO 292 8 2.8% 1.5% 532 a7 3.1% 1.9%
BALTIMORE 221 54 32.3% 11% 313 38 13.8% 11%
BURLINGTON-PLATTSBURGH 189 48 34.0% 1.0% 222 40 22.0% 0.8%
DETROIT 187 12 149.3% 1.0% 260 19 84.4% 0.9%
ALBANY-SCHENECTADY-TROY 164 32 24.2% 0.9% 204 21 11.5% 0.7%
RALEIGH-DURHAM 133 4 3.1% 0.7% 197 a -0.5% 0.7%

All others equal less than 1% each



Vacation & Leisure Visitor Air Arrivals

Q12016 Q12017 Q12018 # CHG YOY ‘ % CHG YOY
0-17 1,984 1,939 2,828 889 45.8%
18 - 24 1,517 1,678 2,364 686 40.9%
25 - 34 2,890 5,157 5,400 243 4.7%
35- 44 2,657 3,582 4,363 781 21.8%
45 - 54 3,244 3,087 3,888 801 25.9%
55-64 3,081 3,304 3,944 640 19.4%
OVER 65 2,816 2,955 3,529 574 19.4%
TOTAL 18,189 21,702 26,316 4,614 21.3%

GENDER Q12016 Q12017 Q12018 # CHG YOY

MALE 8,193 9,761 11,740 1,979 20.3%
FEMALE 9,996 11,941 14,576 2,635 22.1%
TOTAL 18,189 21,702 26,316 4,614 21.3%

Q1 AGE

65+ 0-17
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17%

Q1 GENDER

55%

18-24
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20%
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% Visitor Air Arrivals

Q12016 Q12017 Q12018 # CHG YOY % CHG YOY

PURPOSE OF VISIT

LEISURE VISITORS 5.57 5.36 5.38 0.02 0.4%

BUSINESS VISITORS 4.67 6.60 4.45 -2.15 -32.6%

XIEES:?I\EE;ENDS 11.30 11.56 .19 -0.37 -3.2%
COUNTRY OF ORIGIN

uUs 4.76 4.60 4.65 0.05 1.1%

CANADA 8.15 7.94 7.52 -0.42 -5.3%

UK 8.45 8.60 8.16 -0.44 -5.1%
INTENDED ADDRESS

HOTEL OR SIMILAR 4.68 4.62 4.58 -0.04 -0.9%

RENTAL HOUSE/APT 121 15.37 8.91 -6.46 -42.0%

FRIENDS & RELATIVES 11.19 1.21 1n.21 0.00 0.0%

TOTAL AVG 6.33 6.58 5.92 -0.66 -10.0%



¥ Air Statistics

"l,,h T 1 1ST QUARTER 2018

B L2 In the first quarter, air capacity

‘ increased 14.8% or 15,725 year-over-
year. Seats sold increased 4.9% or 3,556
seats year-over-year. The greatest
increase was seen out of Boston with
an additional 13,174 available seats sold
in Q1 compared to last year. This is
mostly due to an additional daily flight
from Boston.



t% Air Statistics

Q1 # CHG Q1% CHG

JAN 2018 FEB 2018 MAR 2018

YOY YOY
'(A'I'IST(;:AAI‘.F):E(,:AIC-F;) 106,381 106,481 40,734 38,688 42,784 122,206 15,725 14.8%
ARRIVING PASSENGERS (SEATS SOLD) 67,054 72,499 22,285 23,199 30,571 76,055 3,556 4.9%
G FLLED) 63.0% 68.1% 54.7% 60.0% 71.5% 62.2% -5.9% -8.59%
122,206 100%
106,381 106,481 .
63.0% 68.1% 62.2% 80%
67.054 72,499 76,055 60%
40%
20%
0%
Q1 2016 Q12017 Q12018

Air Capacity Arriving Passengers =Load Factor



=7
AIR VISITORS -
ACCOMMODATION TYPE

In Q3 76% of air visitors stayed in a Hotel or
B&B/Guesthouse. Friends and relatives
hosted 12% of air visitors. Vacation rentals
were third with 8% of visitors choosing this
accommodation type.

Q12018
4%
8%
Hotels or Similar
12% B&B/Guesthouse
4% Friends & Relatives
72% Rental House/Apt

m Other



%ﬂ Accommodation Statistics
| @me | @mp | Qums | #CHOYOY | KCHowor

HOTEL OCCUPANCY 35.8% 43.8% 44.6% 0.8% 1.9%
HOTEL AVERAGE .
DAILY RATE (ADR) $10.76 4.5%
HOTEL REVENUE PER AVAILABLE ROOM .
(REVPAR) $6.74 6.4%
TOTAL 75.1% 75.3% 7.8% -67.5% -89.6%
% STAYING IN HOTELS &
VI LEISURE 86.2% 83.1% 82.2% -0.9% 1%
BUSINESS 88.4% 86.7% 89.6% 2.9% 3.3%
BED NIGHTS IN 113,441 127,763 140,333 12,570 9.8%

HOTELS & SIMILAR

Source: Occupancy, ADR and RevPAR from STR Destination Report. Republication or other

re-use of this data without the express written permission of STR is strictly prohibited. 14 B E I 2 M U D A

Choice of Accommodation from Immigration Landing Cards




~——1 Vacation Rental Statistics

TOTAL 5.4% 8.4% 5.9% -2.5% -29.5%
% STAYING IN RENTAL . . . . .
HOME/APT LEISURE 5.4% 9.1% 7.0% -2.1% -22.7%
BUSINESS 6.0% 7.8% 5.1% -2.7% -34.6%
AVERAGE LENGTH OF STAY 121 15.37 8.91 -6.46 -42.0%
12017
Friends and Q Rental Friends and Q12018 Rental
Relatives, Other, Home/ Relatives, Other, Home/
4,475 ,12% 1,525, Apt, 4,867 ,12% 1,646, Apt,
—\ 9 3,095, 4% 37152,
Bed & 9% Bed & _\ 8%
Breakfast/ Breakfast/
Guesthouse, Guesthouse
1,619, 4% , 1,753, 4%

Source: Occupancy, ADR and RevPAR from STR Destination Report,
Choice of Accommodation from Immigration Landing Cards

BERMUDA




é\\ Estimated Air Visitor Expenditure

r
VACATION/LEISURE ONLY Q12017 Q12018 # CHG YOY % CHG YOY
AVERAGE VACATION/LEISURE VISITOR SPENDING o
(PER PERSON) $1,107.50 $1,211.03 $1,243.89 $32.86 2.7%
TOTAL VACATION/LEISURE VISITOR EXPENDITURE $20,144,318 $26,281,773 $32,734,209 $6,452,436 24.6%

BUSINESS & TOTAL Q12017 Q12018 # CHG YOY % CHG YOY
AVERAGE BUSINESS VISITOR SPENDING (PER $1,188.65 $1,218.43 $1,262.66 $44.23 3.6%
PERSON)

AVERAGE TOTAL VISITOR SPENDING (PER PERSON) $1,084.83 $1,162.74 $1,200.52 $37.78 3.2%
TOTAL AIR VISITOR EXPENDITURE $34,967,325 $42,733,020 $48,410,969 $5,677,949 13.3%

Source: BTA/Destination Analysts Visitor Exit Interviews B E R M l ' D A




% Cruise Arrivals

- Q12016 Q12017 18-JAN 18-FEB 18-MAR Q12018 # CHG YOY % CHG YOY

1,731 0 1,505 1,512 -219 -12.7%
CANADA 76 248 1 0 227 228 -20 -8.1%
UK 2,155 5,633 524 0 1,254 1,778 -3,855 -68.4%
EUROPE 91 1,499 58 0 981 1,039 -460 -30.7%
REST OF WORLD 53 17 12 0 n8 130 -41 -24.0%
TOTAL 3,341 9,282 602 0 4,085 4,687 -4,595 -49.5%

Q12018

9,282

= US

Rest of World

4,687
3,341

= Canada

UK

= Europe

Q1 2016 Q12017 Q12018

Source: H.M. Customs B E R M U DA




Yacht Arrivals

PERSONS Q12016 Q12017 Q12018 # CHG YOY % CHG YOY
us 24 30 4 5 2 n -19 -63.3%
CANADA 1 o] o] 1 0 1 1 100%
UK n 24 1 3 3 7 -17 -70.8%
EUROPE 171 198 1 3 9 13 -185 -93.4%
REST OF WORLD 21 18 5 2 9 -9 -50.0%
TOTAL 228 270 8 17 16 41 -229 -84.8%
Q12018
= US
UK

= Rest of World

17% Europe
~— o

= Canada

Source: H.M. Customs

Yacht Arrivals include all persons on board upon arrival to Bermuda and do not B E R M l ' D A
include any crew or guests flying in to stay on these vessels.




Yacht Arrivals

Q1 2016 Q12017 Q12018 # CHG YOY % CHG YOY
30m and below 1 18 10 -8 -44.4%
30-45m 1 1 (0] -1 -100.0%
45m and above 4 6 (o] -6 -100.0%
TOTAL 16 25 10 -15 -60.0%
*Superyacht = 30 meters and above
VESSELS BY LENGTH
25
18
1
0]
o ]
Q12016 Q12017 Q12018
2 30m and Below 30m-45m B 45m and Above

Source: Bermuda Maritime Operations Centre

* Yacht = Barque, Catamaran Cutter Rigged, Ketch, B E R M l ' D A
Motor yacht, Schooner, Sloop, Sportsfisherman, Trawler, Yaw/




